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Study Background / Objectives

Hood's Carb Countdown Dairy Beverage was introduced to grocery store distribution
in October 2003 and is the dominant brand (95% share) among a small but growing
low carb milk segment. Carb Countdown is considered a niche product with
nationwide distribution (80% ACV) but low penetration with just 1% of households
purchasing the product.

DMI needs to gauge if Carb Countdown helps bring consumers into the Milk category,
if it retains consumers in the milk category or if category usage would be relatively the
same with or without the product offering. This study helps determine this by
assessing consumer awareness, claimed trial, repeat purchasing, satisfaction and
usage patterns of Hood's Carb Countdown.

Findings

NPD Project # BB2 -XQ9-029-1

Overali: Considering Carb Countdown is a product filling a very specific need in the marketplace, awareness, claimed trial
and repeat purchasing are quite positive. Among the target audience, Dieters, product performance is good and on par with
where a product of this type would normally perform. Repeat buying and satisfaction are very high among dieters. Carb
Countdown may have brought buyers into the Milk category as consumers claim to have bought it in addition to regular milk.

Aided Recognition of Hood’s Carb Countdown (with visual
stimulus):

Among Dieters (prospects), 38% claim they have seen or heard
of Carb Countdown milk. Among adults 18-64 (national rep
sample) awareness is 27%. (See chart right} Awareness for both 2
groups is normal for a grocery product with very little or no
television advertising. Dieters say they have seen it in the

|7dults 18-64 (n=370)

Hood's Carb Countdown Awareness and Claimed Trial

3

LDieters 18-64 (n=1,400)
22%

grocery store (29%). Besides television (10% ghost awareness), 4%

Dieters claim they mostly have seen or heard about Carb

Countdown via couponing (8%) or Magazine ads (7%). Among %Alded  %Claimed %Trial %Alded  %Claimed %Trial
those who claim they have been on a low carb diet within the past Recognition  Trlal Comversion Recognition  Trial . Conversion

year, a very strong 45% are aware of Carb Countdown. Females
and 18-34 year olds are more likely to be aware of the product.

(See chart left)
Claimed Repeat % Satisfied (Better

than Expxpected)

among females and low carb dieters.

Trial and Repeat: Claimed trial after fourleenr months among dieters (prospects) is 8% and

Carb Countdown Claimed Repeat
& Satisfaction (among Prospect among a representative sample it's 4%. Trial conversion (trial among awares) among
triers n=115) dieters is 22% — normal for this type of grocery product. Dieters 18-54 are more likely than
69% 70% dieters 565-64 to have ever bought Carb Countdown. Repeat buying among dieters is

excellent with 69% claiming they have purchased the product more than once. Repeat
purchasing is highest among those 35 or older, those claiming to be on a low carb diet and
buyers who are not buying regular milk in addition to Carb Countdown (90% repeat buying).

Product Satisfaction: Dieters agree that Carb Countdown exceeds expectations with 70%
saying that the product is much or somewhat better than expected. Satisfaction is highest

Variety Purchasing: Nearly half of Carb Countdown buyers claim they have purchased White. Over 1/3" has tried both

varieties. More repeat buyers claim they buy both varieties. There are no age or gender
differences for flavors purchased. Adults are the primary users of the product.

Carb Countdown & Reqular Milk Usage: Among triers, 82% claim their household uses Carb
Countdown as a glass of milk. Other uses include “in cereal” (65%), “in recipes” (42%) and “in
coffeeftea” (27%). Those who do not buy regular milk in addition to Carb Countdown have
more usage situations and the number one use is in cereal (87%).

73% of purchasers claim they buy regular milk in addition to Carb Countdown. The most
frequent use of regular milk among Carb Countdown buyers is “In Cereal”.

Self-Segmentation: 29% of Carb Countdown purchasers’ claim they are buying the same
amount of milk but switching between regular mitk and Carb Countdown. 27% claim they are
buying more milk now that they buy Carb Countdown. 14% claim they only buy Carb
Countdown and are not regular milk purchasers. This group has been brought to the milk
category / or kept in the milk category because of Carb Countdown. Just 15% (cannibalization)
claim that they buy less regular milk due to the Carb Countdown offering (see chart right)

Regular Milk Purchasing Among
Carb Countdown Purchsers

About the Study
w Field dates: 1/4/05 — 1/11/2005 Sample Definition: 18-64; 50/50 Mafe Female General Pop & 18-64 past year dieters.
'm Type of study: Online (Internet) Awareness Check
vgnoup Ending sample size: 370 Rep. Adults. 1,400 dieters/prospects {(cfaimed to be on some type of eating regimen in past year)

Survey description: Answered ~20 questions about grocery habits, awareness of Carb Countdown, trial, repeat, satisfaction,
usage patterns of Carb countdown versus regular mitk.
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Table 1
Q.1 How Much Of The Grocery Shopping Do You Do For Your Household?

Claimed Eating Regime In Past Year

Buy Regular

Hood’s Carb Countdown Milk in Cur- Low
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N Q.2 How Many Times In The Past Month Have You Been In Any Grocery Store?
&
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Q.2 How Many Times In The Past Month Have You Been In Any Grocery Store?

Claimed Eating Regime In Past Year
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0.2 How Many Times In The Past Month Have You Been In Any Grocery Store?
&
Claimed Eating Regime In Past Year
Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
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Table 3
Q.3 Which Areas Of The Grocery Store Have You Shopped In, In The Past Month?

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
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- 0.4 Which Have You Bought At The Grocery Store In The Past Month?
&

Claimed Eating Regime In Past Year
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Table S
Q.5 Have You Seen Or Heard Of Hood Carb Countdown Milk?

Claimed Eating Regime In Past Year

Buy Regular‘

Hood’s Carb Countdown Milk in Cur- Low
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Table 6

- Q.6 Have You Seen It In The Dairy Case At Grocery Stores Where You Shop?
&

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
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Q.7 Where Have You Seen Or Heard About Hood Carb Countdown Milk?

Claimed Bating Regime In Past Year
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Hood’s Carb Countdown Milk in Cur- Low
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. Q.7 Where Have You Seen Or Heard About Hood Carb Countdown Milk?
B
Claimed Eating Regime In Past Year
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Hood’s Cardb Countdown Milk in Cur- Low
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Table 8
Q.8 Have You Or Anyone In Your Household Ever Bought Hood Carb Countdown Milk?

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
------ emmemm-desm-ecrmeecmmee-ce-=ca---w---~ Addition rently Carb
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R Q.9 Has Your Household Bought It Only Once, Or More Than Once?
&

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
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Table 10
Q.10 About How Often Is Your Household Currently Buying Carb Countdown Milk?

Claimed Eating Regime In Past Year

| Buy Regular

| Hood’s Carb Countdown Milk in Cur- Low

| emeee- B T et R T L Addition remtly Carb Gendex

| Saw DPidn‘t to CC on piet ----- a————- Age
Rep | Not in See in Non- Repeat =v--=n-==-- Diet Past Fe- ===-== cecmmcmena-
only | Total Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64

Some/None (Net)
' : Ly

(Ne
SR

Of The Time (.01)
e RS S L S

v
R

Sigma

&

g Y . : RS ST & 4 A
Proportions/Means: Columns Tested ~ A/B - ¢/D - B/F - G/H/TI - J/R - L/M - N/O - P/Q/R
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

THE NPD GROUP, INC.
BB2XQ9029-1: DAIRY MANAGEMENT, INC.: CARB COUNTDOWN AWARENESS & USAGE CHECK
JANUARY 2005

This report is CONFIDENTIAL ... produced solely for use by NPD clients



o NFD

GROUP

Table 11

Q.11 How Well Did Hood Carb Countdown Milk Meet Your Expectatiomns?

Claimed Eating Regime In Past Year

Buy Regular

Hood’s Carb Countdown Milk in Cur-~ Low
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Saw Didn’t to CC on Diet ----------- Age
Not in See in Non- Repeat ------ ~==-- Diet Past FO- ~-mcmmcecmcmcma=-
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Table 12
Q.12 Which Variety Of Carb Countdown Milk Has Your Household Bought?

Claimed Eating Regime In Past Year

Buy Regular

Hood’s Carb Countdown Milk in Cur- Low
Saw Didn’'t to CC on Diet <~~=--c----- Age
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. Q.13 Who Did You Buy Carb Countdown For, In Your Household?
P White

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
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gimen Year

T Ml R : p R canugt G LA 2 : ; -7 Qe N .
‘Base: Bought White Carb Countdown 13 ‘95 95¥ Zex 95w 95% Jkx g9® | gTx 28w 81* 80* 38% 57%  13¥% 54+
100.0%* 100.0*100.0% -%% 100+ -%% 100+ -++100.0+100.0%100.0%* 100.0%100.0*100.0*100.0*100.0%* 100%100.0**

28.9 28.1 46.2 25.9 25.0

43 i1
52.2 64.2

Proportions/Means: Columns Tested (10% risk level) - A/B - C/D - E/F - G/H/I - J/K - L/M - N/O - P/Q/R
Overlap formulae used. all base (under 30) i
over. S e %

THE NPD GROUP, INC.
BB2XQ9029-1: DAIRY MANAGEMENT, INC.: CARB COUNTDOWN AWARENESS & USAGE CHECK
JANUARY 2005

This report is CONFIDENTIAL ... produced solely for use by NPD clients



—PD

GROUP

Table 14
Q.13 Who Did You Buy Carb Countdown For, In Your Household?
Chocolate

Claimed Bating Regime In Past Year

Buy Regular

Hood’s Carb Countdown Milk in Cur- Low
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N Q.14 How Has Your Household Used Carb Countdown Milk?
[

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
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Saw Didn’t to CC on Diet ----------- Age
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Table 15
Q.14 How Has Your Household Used Carb Countdown Milk?

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
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Table 16

N Q.15 Which Way Has Your Household Used It Most Often?
“

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur-~ Low
....... ceemmmcccemccccsssccccasac=can~==-=-==- Addition rently Carb Gender
Saw Didn‘t to CC on Diet ---ec---ea- Age

Rep Not in See in Non- Repeat ----------- Diet Past Fe-  ----eccnno-ow -——-

Oonly Total Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64

Zrx EumESD
i
RS

e

TEER
M%%%

2.1 '10.4N 11.1

e oy

Proportihns/ﬂeans: Columns Tested (10% fisk level) - A/B - E/D - E/PF -Né/h/I“- J/f_- L/ﬁ : N/O ;‘ﬁfd/R
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 17
Q.16 Does Your Household Buy Regular Milk In Addition To Buying Carb Countdown Milk?

Claimed Eating Regime In Past Year

Buy Regular

Hood’s Carb Countdown Milk in Cur- Low
e m==emme-cec--se----e---- Addition rently Carb Gender
Saw Didn’t to cC on Diet wecemcccaca- Age
Rep Not in See in Non- Repeat ----------- Diet Past Fe- crmerrececcc—————

Only Total Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64

& N . N,xvf?@% RS :< ey L
vel) - A/B - ¢/D - E/F - G/B/I - J/K - L/M - N/O - P/Q/R
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 18
Q.17 How Does Your Household Use Regular Milk?

Claimed Eating Regime In Past Year

Total

Hood’s Carb Countdown Milk in Cur- Low
------------------------------------------- Addition rently Carb Gender
Saw Didn’t to CC on Diet ----------- Age
Not in See in Non- Repeat ----------- Diet  Past Fer ~-=ccce---

Buy Regular

Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64

SNk

S B
100.0%*

i BB
82.9
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Table 19
Q.18 Which Way Does Your Household Use Regular Milk Most Often?

Claimed Bating Regime In Past Year

Buy Regular

Hood’s Carb Countdown Milk in Cur- Low
mmmemem————— eme———— mm———— evmm-mwe-—-ee---- 2ddition rently Carb Gendexr
Saw Dbidn’'t to CC on Diet ----c---u-- Age

See in Non- Repeat ~«---------- Diet Past Fe-
Store Buyer Buyer Buyer Yes No Regimen Year Male Male

" T - 9 X v i o
Dalien 6 450, A
-%* 100.0%100.0%100.0*%100.0*100.0** 100*100.0**

Overlap formulae used.
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Table 20
N Q.19 What Best Describes Your Household?

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
------------------------------------------- Addition rently Carb Gendexr
Saw Didn’t to CC on Diet ---------n- Age
Not in See in Non- Repeat +------- ~=-- Diat Past Fo- cc-eeca--- ceemm—-

Total Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64

&NIn Total Now That
axh b

. %A loas
Buying The Same Amount Of Milk,
Just Switching Between Regular Milk 31.3 29.6 29.6 - 29.6 - 29.6 - 30.4

And Carb Countdown
pLpt

19
31.3 28.4

§.1 15.5 12.9 22.2 16.4

Proportions/Means: Columns Tested‘(lo% rigk level) - A/B - ¢/D - E/F - G/H/T - J/K - L/M - N/O - P/Q/R
Overlap formulae used, +* small basa; ** ve small base (under 30) inelig}i}e for sig testing
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Table 21
Q.20 Have You Been On Any Diet Or EBating Regimen In The Past Year?

Claimed Eating Regime In Past Year

Buy Regular

Hood’s Carb Countdown Milk in Cur- Low
emmeecmcsecemeecc-mececee-mesecase-—~w---~--- Addition rently Carb Gender
Saw Didn’t to CC on Diet ----------- Age
Rep Not in See in Non- Repeat ----------- Diet Past Fe- ER e LR

Only Total Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64
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Table 22
Q.21 Are You Currently On Any Diet Or Eating Regimen?

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur-~ Low
----------- emmmm--eme--ce--mee-c--en-------- Addition rently Cardb Gender
Saw Didn’t to CC on Diet ----------- Age
Not in See in Non- Repeat -------- --- Diet Past P@-  —c-cemmmmemeeem -

Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64

mEm=E
T,

2273 ¢ A5 : ;
100.0 100.0 100.0 100.0 100.0 100.0 100.0

Proportions/Means: Columns Tested (10% risk level) - A/B - ¢/D - E/F - G/E/I -~ J/K - L/M - N/O - P/Q/R
* gmall base
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Table 23
Q.22 what Type Of Diet Or Eating Regimen Have You Been On In The Past Year?

Clajimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cux- Low
------------------------------------------- Addition rently Carb Gender
Saw Didn’t to cC on Diet ~-=r-cce---- Age
Rep Not in See in Non- Repeat ----------- Diet Past Fe~  --v--- B T

Oonly Total Aware Aware Store Store Buyer Buyer Buyerx Yes No Regimen Year Male Male 18-34 35-54 55-64

m=x=m ITIXX TRITE LTFEXT

LR

poagy
A g

337 410 107 332 208

27
27.0 48.26I 25.3 32.1K 12.9 46.5M 30.7 38.5 52.3N 55.4Q 47.S5R 40.9

°}“395N?2§F d (10% risk level)
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Table 24
Age

Claimed Eating Regime In Past Year

Buy Regular

Hood’s Carb Countdown Milk in Cur- Low
------------------------------------------- Addition rently Carb Gender
Saw Didn’t to cC on Dlet --------=== Age
Not in See in Non- Repeat ----------- Diet Past FO- =mmmameeromoa=—=—=

Regimen Year Male Male 18-34 35-54 55-64

monas= mzasm Crwss Zssss zosox
BRI i EEs I

Buyer Buyer Buyer Yes No

Total Aware Aware Store Store

g

SRR S 8
45 285 300

302 397 37 67 338
47.5 48.7

56.6D 45.8 51.6 58.3 56.1 57.0 50.2
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Table 25
Gender

Claimed Eating Regime In Past Year

I

| Buy Regular

| Hood’s Carb Countdown Milk in Cur- Low

| e Memmemmemmemmse—e————— w-=w-=~ Addition rently Carb Gender

| Saw Didn’t to cC on Diet ------ ~e—-- Age
Rep | Not in See in Non- Repeat -~-w----m--- Diet Past Fe- B e e
Only | Total Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64

Proportions/Means: Columns Tested (10% xisk level) - A/B - ¢/D - E/F - G/H/I - J/K - L/M - N/O - P/Q/R
Overlap formulae used. * small base
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Table 26
Household Income

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
------------------------------------------- Addition rently Cardb Genderx
Saw Didn’'t to CC on Diet ----------- Age
Rep Not in See in Non- Rapeat -----c----w Diet Past Fe- B LT S

Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64

25,318 172
1558009, 02.97

N

e T IR 2 S %wé )
202 192 50
22.6 21.3 23.3 24.6 19.1 22.0 15.2 20.2 20.1 24.5N 25.9 22.9

91 34 77
10.4 10.5 10.3 10.7 10.0 8.8 11.6N 12.4 11.0

18.0F 5.0 20.0 14.8 22.8H 20.2 19.4

A A AN ) Sl e g 3l SR gk - IS B B 5 AN
"392 159 N 52 194 204 33 206
28.0 29.8 26.9 29.9 29.5 38.3H 27.4 41.8H 35.7 45.2 28.7 32.3L 33.10 24.0 17.1 29.5P 30.1P

Proportions/Means: Columns Tested (10% risk level) - A/B - ¢/D - E/F - G/H/I - J/K - L/M - N/O - P/Q/R
formulae used. * small
o us oA
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Table 26
Household Income

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
e it bl dei bttt we--r--=a---~n--- Addition rently Cazb Gender
Saw Didn‘t to CC on Diet ~-e-c-e---- Age

Not in See in Non- Repeat ----------- Diet Past Fe- memmer—mem—me——-—
Total Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64
=

S5

5 ' : i

%»M R : 5RO X R /§$¢mh,)
100.0 100.0 0*100.0%

Proportions/Means: Columns Tested ] ‘ 7 P/O/R
Overlap formulae used. * sgmall base
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Table 27

N Census Region
o

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
[ cemmm-a L T Addition rently Carb Gender
Saw Didn‘t to CC on Diet -c----ww--- Age

Rep Not in See in Non- Repeat ------vo--- Diet Past Fe-  -----cco-m--connno-

Only Total Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64

100.0 100.0

Sl s ot ¥ " . et i H e
15.1 18.5D 13.0 14.8

213 120
y 2 ¢ g i s - > B PO AL \0;\“ i S T, | Ax y g g g’é%

South Atlantic
R
i

Proportions/Means: Columns Tested (10% risk level) - A/B - C¢/D - E/F - G/H/I - J/K - L/M - N/O - P/Q/R
Overlap formulae used. * small base
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Table 27
Census Region

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
Addition rently Carb
on Diet
Non- Repeat Diet Past
Store Buyer Buyer Buyer Regimen Year
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Table 28
Market Size

Claimed Eating Regime In Past Year

Buy Regular

Hood’s Carb Countdown Milk in Cur- Low
—mmeen——- B Cmmemmemeemccemenaaa Addition rently Carb Gender
Saw Didn‘t to CC on Diet ---------=-- Age

Non- Repeat Diet Past
Total Aware Aware Store Store Buyer Buyer Buyer Regimen Year Male Male 18-34 35-54

EEEZR=m
| PR

ENTEEX EMSZS EBEZERT ZEZXIX®
oty = P et
£ vvgﬁ,,’w

b

¥15,
13.0

78 28
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27.2 28.7 26.3 27.2

1127
17.4 14.1 18.7 18.8 16.1 21.6N 16.1 17.9 22.0PQ

THE NPD GROUP, INC.
BB2X09029-1: DAIRY MANAGEMENT, INC.: CARB COUNTDOWN AWARENESS & USAGE CHECK
JANUARY 2005

This report is CONFIDENTIAL ... produced solely for use by NPD clients



6t Tobuck
1l - 2 Members
P Yr* Giﬂ{«:%gf’y

THE NPD GROUP,

(Net)
S

érmx 5

INC.

bR 3 TS ARG
100.0 100.0 100.0 100.

>PD

GROUP

Table 29
Household Size

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
----------------- Mem-me———eecse———e-—-+---- Addition rently Carb Gender
Saw Didn’t to CC on Diet -----c----
Not in See in Non- Repeat ----------- Diet Past Fe-
Total Aware Aware Store Store Buyer Buyer Buyer Yes .No Regimen Year Male Male

BEIZRr AWZETW oSTEEE
2 . o

18-34 35-54 55-64

RN SRR TR

Ag

400, 534 X

i

w203

239
TR
§ %gyﬂ

31.5

115

6.6 1oy
' QQE%%*

e Fol e W o Fl”
100.0 100.0 100.0
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Table 30
R Age And Presence Of Children
E
Claimed Rating Regime In Past Year
Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
------------------------------------------- Addition rently Carb Gender
Saw Didn’'t to CC on Diet
Rep Not in See in Non- Repeat ~---- ~---=-« Diet Past
only Total Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year

THE NPD GROUP,
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Table 30
Age And Presence Of Children

Claimed Eating Regime In Past Year

| Buy Regular
| Hood’s Carb Countdown Milk in Cur- Low
| emeeemmemee- L LT Addition remntly Carb Gender
| Saw Didn‘t to CC on Diet --c-wmowao- Age
Rep | Not in See in Non- Repeat Diet Past F@~ —-cecmceccercec--
| Buyer Buyer Buyer Regimen Year Male Male 18-34 35-54 55-64
) :
A 3

45 &%3
64.5 93.3PQ

o et
3
Tested (10% risk level)
Overlap formulae used. * small base
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Table 31
. Lifestage
&
Claimed Eating Regime In Past Year
Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
........................................ --- Addition rently Carb Gender
Saw Didn‘'t to CC on Diet ----------- Age
Rep Not in See in Non- Repeat --~-------- Diet Past Fe- R

Oonly Total Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64
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: < vx

N

00.0
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Table 32
Education Of Panel Member

Claimed Bating Regime In

Buy Regular
Hood’s Carb Countdown Milk in
----- ~metmeeecmeswmee-eace-ce-e-cw--e--w--- Addition
Saw Didn‘t to CC

Not in See in Non- Repeat
Total Aware Aware Store Store Buyer Buyer Buyer

i

o fmgi 2R i
100.0 100.0 100.0 100.0

5%, N
SN

bedi
i6.5I 20.51

Caea’ e e
Yo Y2 Te W’if‘ia*%ﬁ”fs“

534 86
% %

JPropoitiéns/Means:
Overlap formulae used.

Columns Tested (io% risk
* gmall base

Past Year

Cur- Low
rently Carb
on Diet

Diet Past
Regimen Year

Male Male

18-~34 35-54 55-64
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Table 33
Race

Claimed Eating Regime In Past Year

Buy Regular
Hood’s Carb Countdown Milk in Cur- Low
--------------------------------- a==-ee~--- Addition rently Carb Gendex
Saw Didn’t to CC on Diet ----- —————— Age
Not in See in Non- Repeat ----------- Diet Past F@-  mrccceececmccen-
Total Aware Aware Store Store Buyer Buyer Buyer Yes No Regimen Year Male Male 18-34 35-54 55-64
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